
www.dmi-news.com  January 2008    13

Graham Cooper is MD of ONEPOST.

The UK mail market has now been fully open to co m p et i t i o n
for two yea rs.   

During that time there has been, in line with pre d i c t i o n s,
a steady pa ce of change. Howeve r, it is fair to say that the
c h a n g es themse l ves have been quite dramatic . . . if yo u
co m pa re with the previous 150 yea rs when there wa s
effe c t i vely no real choice in the provision of postal se r v i ces !

L a st year was a signifi ca nt one for postal iss u es,
ev i d e n ced by discu ssions in the media and ex p e r i e n ced by
b oth businesses and co n s u m e rs.    

My resolution for 2008 is to enco u rage my team to
co ntinue to develop awa re n ess of the options within the
p ostal industry and enco u rage more mailers to maximise the
o p p o rtu n i t i es in the co m p et i t i ve market p l a ce.

Room for alte r n a t i v es
The st r i ke activity in 20 07 did se r ve to pro m pt mailers to
seek alte r n a t i ves to Royal Mail and I hope this st i m u l a tes
f u rther deve l o p m e nts in the end-to-end market p l a ce.  

The disruption demonst ra ted how co m p etition is not yet
co m p l ete and there is plenty of room for the alte r n a t i ve
o p e ra to rs to develop their offe r i n g s.

H oweve r, des p i te the media ex p os u re and also a
re co rded increa se in dow n st ream access activity, I st i l l
b e l i eve there are educational needs within the indust r y.
Every day, I co ntinue to see mailings se nt via Royal Mail
which could be se nt by alte r n a t i ve means at lower costs and
i m p roved delivery times.  

The major benefit of improved delivery times via
d ow n st ream access will be esse ntial to the futu re of mail in
the UK.  

This is beca u se of the ability to truly inte g ra te
ca m pa i g n s. Markete rs co ntinue to trial and test diffe re nt
media to maximise res p o n se, and it has never been truer
that inte g ration is the key to this.  

Planning when direct mail will arrive through lette r b oxes
aids the planning of res p o n se mechanisms such as ca l l
ce nt res and fulfi l m e nt houses as well as co n cu r re nt and
fo l l ow-up activities.  

The ability to inte g ra te direct mail with other media will
all se r ve to prese r ve its place in the marketing mix ra t h e r
than been seen as an alte r n a t i ve to ‘newe r’ media.

I ’m sure this will be key throughout 2008 and many
other new deve l o p m e nts will ta ke place, and I’m exc i ted to
d i scover just what lies in sto re !

As we move into a new yea r,
G RAHAM COOPER plans to 
d evelop awa re n ess of posta l
i n d u st ry opt i o n s , given the
c h a n g es of re ce nt  mont h s.

Two years on . . . 

World Innovators
World Innovators is a renowned list bro k e r a g e

and management company. 

The World Innovators team has over 52 years
experience in international marketing, list
development and management.
With years of industry experience, together with a
global alliance of professional re s o u rces and
business partners - World Innovators encompasses
a wide range of services and strategies to meet your
D i rect Marketing needs.

....as brokers - 
We strive to provide all of our customers with a
personalised service while finding sources to
reach their target audience. We re s e a rch all
avenues on and off the list rental market trying to
locate the most responsive names. Once ord e r s
a re placed we keep the customer informed of the
status at all times.
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